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Creation of the brand

US growth opportunity determined to be significant

Research revealed new psychographic trends

ÅEmergence of the ñlifestyleò consumer

ÅMiddle market desires becoming more aspirational

ÅDemand for affordable style and design

ÅDesire for something less óbeigeô and ócookie-cutterô

Niche potential

ÅIHG had a clear opportunity to sell new brand to US owners

ÅCreated a high ROI brand through low cost operating model 

with an upscale ADR 

ÅNo existing boutique hotel backed by a global system

ÅBrand ideology allows for flexible development options
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Hotel Indigo ðthe first global branded 

boutique
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http://www.cambriasuites.com/?sid=rxAPM.W37MhgwNd.1
http://images.google.com/imgres?imgurl=http://www.sportsblastsc.com/Sites/SportsBlast/Images/Main/Hyatt Place logo.JPG&imgrefurl=http://www.sportsblastsc.com/Default.asp?ID=163&usg=__F4-th1gIosSFkkrAbQT90gRdJlk=&h=270&w=254&sz=32&hl=en&start=2&tbnid=XJs_sLfeBITRcM:&tbnh=113&tbnw=106&prev=/images?q=hyatt+place+logo&gbv=2&hl=en&sa=G
http://www.starwoodhotels.com/whotels/index.html
http://www.marriott.com/default.mi


The creation and growth of the 

Hotel Indigo brand

2004

Brand conceived in 

conjunction with a 

review of consumer 

trends and IHG 

brand portfolio 

opportunities

1st Hotel Indigo 

opens in Atlanta, 

GA with 

prototypical 

design elements

2006

Concept is 

refined and  

ñInterpret 

Indigoò platform 

is introduced in 

Scottsdale, AZ

2008

1st hotel opens 

outside the US in 

Paddington,          

London

2009

IHG develops strategy 

to accelerate growth 

into high RevPAR 

markets , building 

Hotel Indigo in San 

Diego, CA for $65m

IHG identifies 

the potential for 

new brand in 

the US market

2003

1st Asian hotel 

is signed into 

the pipeline 

on the Bund 

in Shanghai

Global brand 

team formed
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2004 2005 2006 2007 2008 2009 Q1 '10

Open hotelsPipeline hotels

Rapid growth to date 

5

Source: IHG 



Flexible design concept
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New build - San Diego, CA

Development opportunities not found with other brands

Mixed use ïAsheville, NCAdaptive reuse  e.g.  San Antonio, TX

Conversion ïVernon Hills, Chicago, IL



Significant openings

Hotel Indigo San Diego, CA - new build
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