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Source: STR Global 2009 data

Crowne Plaza

Upscale segment excl Crowne Plaza

All other segments combined

Industry ïglobal branded rooms Industry ïglobal branded revenues 

The industry's global upscale segment

21%

2%

77%

23%

2%

75%
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84%

16%

Scaling the Crowne Plaza brand

18%

82%

Crowne Plaza rooms

All other IHG rooms

Crowne Plaza total gross revenues

All other IHG total gross revenues

Crowne Plaza gross revenues +45% since 2005

Source: IHG 2009. *Total gross revenue is defined as total room revenue from franchised hotels and total hotel revenues from managed, owned and leased hotels. 

It is not revenue attributable to IHG as it is derived mainly from hotels owned by third parties.  

IHGôsglobal system IHGôstotal gross revenues*
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Crowne Plaza 

launched in the 

US as an upscale 

line extension to 

Holiday Inn

A period of name 

changes

Crowne Plaza 

Hotels & Resorts 

is established as 

a separate brand 

in the Americas

ñThe Place To Meetò 

platform launches, 

establishing the brand 

as the ideal choice for 

small to mid-sized 

business meetings

Introduction of 

ñSleep Advantageò 

programme in 

North America

Co-branded ANA 

Crowne Plaza 

hotels open in 

Japan

Introduction of 

ñSleep Advantageò 

programme EMEA

1983 1994 2002 2004 2008 2009

The history of Crowne Plaza
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Extensive global distribution

Americas:

System = 206 hotels

Pipeline = 33 hotels

EMEA:

System = 95 hotels

Pipeline = 22 hotels

Asia Pacific:

System = 72 hotels

Pipeline = 71 hotels

373 hotels open, 126 in the pipeline
Source: IHG as at 31 March 2010
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Fastest growing upscale brand

in the world

+104%

+83%
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System 

Pipeline

Americas

Europe, Middle East & Africa

Asia Pacific

System size +117%, pipeline + 282%

+213%

+1320%

Source: IHG as at 31 March 2010
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Significant openings: 

Avenue Chicago Downtown, IL

ÁOpened January 2010

Á351 rooms

ÁConversion
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Significant openings: 

Fort Lauderdale Airport, FL

ÁOpened January 2010

Á148 rooms

ÁNew development


