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The industry's global upscale segment )

CROWNE PLAZA
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Source: STR Global 2009 data



Scaling the Crowne Plaza brand &

CROWNE PLAZA

| H Gdlobal system | H Gtotal gross revenues*
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Il Crowne Plaza rooms Bl Crowne Plaza total gross revenues
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Crowne Plaza gross revenues +45% since 2005

Source: IHG 2009. *Total gross revenue is defined as total room revenue from franchised hotels and total hotel revenues from managed, owned and leased hotels.
It is not revenue attributable to IHG as it is derived mainly from hotels owned by third parties.



The history of Crowne Plaza
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Extensive global distribution &

CROWNE PLAZA
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4 Asia Pacific: -
System = 72 hotels r
Pipeline = 71 hotels

I

Americas:
System = 206 hotels
Pipeline = 33 hotels

.

EMEA:
System = 95 hotels
Pipeline = 22 hotels

w

373 hotels open, 126 in the pipeline

Source: IHG as at 31 March 2010



Fastest growing upscale brand
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In the world CROWNE PLAZA
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System size +117%, pipeline + 282%

Source: IHG as at 31 March 2010



Significant openings: -
Avenue Chicago Downtown, IL CROWNE PLAZA

A Opened January 2010
A 351 rooms

A Conversion
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Significant openings:
Fort Lauderdale Airport, FL

A Opened January 2010
A 148 rooms

A New development



